
THE CLOUD SERVICES COMPANY TM

IP





9:45 AM 100%iPad

Introduction
Page 2

Conclusion
Page 16

Benefits of Mobility/ 
BYOD
Page 6

Usage
Page 9

Key Findings
Page 2

Mobility & BYOD 
Page 5

Everyone’s Doing It...Pg 2
Always On..................Pg 2
Productivity................Pg 3
Balance......................Pg 3
Usage.........................Pg 4

Applications Used......Pg 9
on Mobile Devices
Devices.......................Pg 14

Programs........Pg 5

Productivity & Efficiency...Pg 6

Improved Work Life-Home 
Balance...............................Pg 8

ii 49%

TABLE OF CONTENTS



Evolve IP’s 2014 Mobility and BYOD Survey revealed that almost all businesses (95 percent) 
either support or enable mobility, work from home, and/or BYOD programs.
       • Nearly half of organizations surveyed (49 percent) stated that their company   
           provides a cellphone and / or tablet for work use. 
       • 47 percent of those surveyed are active BYOD participants with 13 percent having   
  that device administered / secured by their organization’s IT staff.

Evolve IP’s 2014 Mobility and BYOD survey examined the adoption and productivity trends of 
mobility-enabling technologies and Bring Your Own Device (BYOD) programs in North Amer-
ican organizations. 
Specifically we looked at:
       • Corporate mobility and BYOD programs and policies
       • The benefits and drawbacks of mobility 
       • Usage of mobile devices
       • Managers and executive personnel

The survey was taken by professionals working in a variety of functional areas for their organi-
zations. A total of 566 respondents participated in the web-based survey. Fifty-seven percent of 
the respondents were from organizations with between 100-1,999 employees; 27 percent from 
organizations with less than 100 employees; and 16 percent from organizations with more than 
2,000 employees.

INTRODUCTION

KEY FINDINGS EVERYONE’S DOING IT

ALWAYS ON

One of the most notable results from the survey is that respondents truly value the benefits that 
mobility provides including the ability to work from anywhere, anytime via their mobile devices. 
In fact, only five percent think it can be draining to feel like they always have to be available:

       • 28 percent think that being available anywhere / anytime is “great” and helps them   
           get what they need when they need it and stay focused on their work.       

       •  Nearly half (49 percent) think it is “mostly good” and that it is beneficial the major-  
      ity of the time, but sometimes wish they weren’t always available.

  • Another 18 percent think it’s “just okay” – that it’s helpful when they need some-   
      thing urgently, but they often wish they were not expected to always be available.
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PRODUCTIVITY
Increased productivity is the most obvious benefit confirmed by the survey. In fact, mobility 
enables participants to spend on average, 10.25 hours per week working remotely due to having 
mobile access. Additionally, more than half of those surveyed said that when they need to get 
critical business information their mobile devices help them access it in near real time. 
Ninety-five percent of those surveyed feel they are more productive now in their job, compared 
to five years ago, because of their mobile phone/tablet devices. 

           •   One in four respondents estimate that they             
           are 21-30 percent more productive than they                           
                     were five years ago.

           •   Three in 10 respondents use their mobile device 
                between six and 10 hours per week for work activi-        
                ties from home or another remote location. 

           •   Three in 10 use it from one to five hours per week.

We also asked this group about working while com-
muting and found the majority (64 percent) are active-
ly doing so. This was an expected result based on the 
fact that 95 percent of respondents selected ‘phone 
calls’, now a hands-free option with Bluetooth®, as 
their leading work-related use.
 
     •  Three in 10 use it between one and 10 minutes.

     •  Two in 10 use it between 11 and 30 minutes. 

BALANCE

We have all experienced times when the car won’t start, or a child wakes up sick and there’s no 
one available to babysit on short notice. Eighty percent of respondents feel that mobile access 
enables a better work-life balance by providing the ability to work from home when needed.

Stopwatch

11 Hours

10:25.00

*The typical respondent 
will add 10.25 hours to 
their work week due to 
having mobile access.

Stop Lap
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USAGE
Applications used on mobile devices 

As expected, the leading work related functions 
that those surveyed use their mobile phones and 
tablets for are email and phone calls. 
Ninety-five percent used their work phone for 
business calls and 94 percent of respondents 
cited using their mobile phone for work email.

At the same time, 90 percent of those surveyed 
confessed to using their mobile devices for 
non-work related functions during work hours. 
The leading non-work related functions that the 
respondents use their mobile devices for during 
work hours are:

       • Personal phone calls - 80%
       • Personal text messaging - 74%
       • Checking personal email - 60%

Who Me?
Of those using company-owned or secured devices, 4 in 10 (39 percent) admit to using non-IT-
approved cloud applications on those devices. 

Devices
iPhone penetration in this survey is 63 percent, while a June 2014 Forbes article states that the 
Apple smart phone market share is 41 percent. This leads us to the conclusion that iPhones are 
more prevalent among the professional that took the survey and is also supported by market 
research from CivicScience.com that found that “iPhone people are professionals and business 
people; they “over-weight” +38% for professional/managerial and +31% for operations/sales.”

60%

Leading non-work related
mobile device functions during

work hours

80% 74%

Personal
Phone Calls

Personal
Text Messaging

Checking
Personal Email

Page 42014 Evolve IP Mobility and BYOD Survey



When comparing company owned and company administered / secured devices to personally 
owned devices, there is a notable difference in those that engage in non-work related activity 
during work hours. Ninety-five percent of respondents who bring their own personal device 
admitted to using their devices for personal use compared to 88 percent of those with compa-
ny-owned devices and 91 percent of those with company administered / secured devices. While 
notable, the difference is not significant enough to suggest that company-owned devices could 
fully deter personal use.

Those with company owned and company administered / secured devices spend more time 
working from home or other remote locations than those who use their personal devices; 36 per-
cent of those with company owned devices and 42 percent of those with company administered 
/ secured devices spend more than 10 hours per week working remotely, while 26 percent of 
those who own and administer their own devices spend more than 10 hours working remotely.

THE OPTION FOR MOBILITY / BRING YOUR OWN DEVICE (BYOD)
AT MY WORKPLACE:

ALLOWED:
My company provides a cell phone
and/or tablet for work use

ALLOWED:
I use my own cell phone and/or tablet
for work use

ALLOWED:
I use my own cell phone and/or tablet
for work use, but it is administered
by the IT staff

NOT ALLOWED:
Something my company doesn’t
allow

49%

34%

13%

5%

Evolve IP’s 2014 Mobility and BYOD Survey revealed that almost all businesses (95 percent) 
either support or enable mobility, work from home, and / or BYOD programs. Nearly half of 
organizations surveyed (49 percent) stated that their company provides a cell phone and / or 
tablet for work use, while another 47 percent bring their own devices. Thirteen percent use 
their own cell phone and / or tablet for work use, but it is administered / secured by the IT staff 
of their workplace. 

MOBILITY AND BYOD PROGRAMS PROGRAMS
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BENEFITS OF MOBILITY / BYOD

One of the most notable results from the survey is that respondents truly value the ability to 
work from anywhere, anytime via their mobile devices. In fact, slightly more of those surveyed 
valued being able to work anytime from anywhere, at any time of day as “extremely important” 
(44 percent) than they did work-life balance (39 percent). 

One might assume that a significant number of executives are more interested in being able to 
work anytime, from anywhere, at any hour of the day than Managers and Directors. Surpris-
ingly, VP and C-level executives (47 percent) ranked only three percentage points higher than 
Managers and Directors (44 percent) in rating this benefit as “extremely important”.

Extremely 
Important

Very 
Important

39%

41%

44%

36%

PLEASE RATE HOW IMPORTANT THE FOLLOWING BENEFITS OF BYOD / MOBILITY ARE:

Work-Life Balance
i.e. Reduced commute time, working 

from home, flex time

Work Anytime
i.e. Being able to work anytime, from

anywhere, at any hour of the day

PRODUCTIVITY & EFFICIENCY

Increased productivity is the most expected benefit of mobility, which was confirmed by the 
survey. 

Six in 10 of those surveyed said that when they need to quickly get critical business data their 
mobile devices help them get the information in near real time. In fact, 95 percent of those 
surveyed feel they are more productive now in their job, compared to five years ago, because of 
their mobile phone / tablet devices. One in four (23 percent) of those respondents estimate that 
they are about 21-30 percent more productive than they were five years ago.

Eighty-nine percent claim that mobility increases their efficiency and ability to complete their 
work while not a single person surveyed feels that mobility decreases their efficiency.
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Using a mobile phone or 
tablet device, how much 
time do you spend DAILY 
on work activities during 
your commute?

1-10 Minutes   30%
11-20 Minutes     12%
21-30 Minutes     7%
31-40 Minutes     4%
41-50 Minutes     3%
51-60 Minutes      2% 

1-2 Hours            4%
2-3 Hours            1%
3+ Hours              1%
I don’t use any   36%
devices during
my commute

2014

1-10 Minutes.........30%
11-20 Minutes.......12%
21-30 Minutes........7%
31-40 Minutes........4%
41-50 Minutes........3%
51-60 Minutes........2% 

1-2 Hours...............4%
2-3 Hours...............1%
3+ Hours.................1%
I don’t use any..36%
devices during
my commute

Using a mobile phone or 
tablet device, how much 
time do you spend DAILY 
on work activities during 

your commute?

Your Commute

Avg: 24.5 Min

Additionally, the average amount of time respondents are extending their work time by using 
their mobile devices to work during their commutes is 24.5 minutes per day, either by handling 
phone calls while driving or responding to emails and working on documents during a train, bus 
or carpool ride. Consider the impact that can have on a business when you add it up:

An organization with 100 employees, working an average 24.5 minutes per day during 
their commutes adds a total of 2,450 minutes / 41 hours per day – enough hours to cover 
the entire work week of an additional five employees. 
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Thirty-nine percent of those surveyed spend five or more minutes every day booting up, logging 
on, opening all their programs and files, closing all their files and programs, and shutting down 
their PC. This may not seem like much each day, but it adds up. Consider the value associated 
with this time wasted each day.  

A company with 100 managers:
If the average amount of time these 100 managers waste each working day launching and clos-
ing their PCs is 10 total minutes, they are wasting a combined 4,200 hours per year. 

Quick access to email, web browsers and cloud apps via “always on” mobile devices can help 
cut down some of this time waste. 

Evolve IP Notes: With a Desktop-as-a-Service (DaaS) or hosted Virtual Desktop Infrastructure 
(VDI) solution such as the cloud-hosted Evolved Office Desktop, this time wasted can almost 
be completely mitigated. Your desktops don’t need to be turned off, so users can leave the office 
with all their programs and files open and their document in midsentence. They can simply log 
back into their desktop or app from home on any device to finish writing without powering up 
or down.

Eighty percent of respondents feel that mobility 
enables a better work-life balance by providing 
the ability to work from home when needed and 
eliminating commute times. Sixty-seven percent 
of those surveyed spend up to 10 hours working 
from home or other locations outside the office 
on mobile devices; three in 10 (29 percent) use 
it from six to 10 hours per week. Being able to 
use mobile devices to work outside of the office 
improves work life-home life balance because it 
enables employees to deal with situations such as 
car trouble or a sick child that needs to stay home 
from school, etc.

Sixty-four percent use their device during their 
commute; three in 10 use it between one and 10 
minutes, two in 10 use it between 11 and 30 min-
utes. This is not surprising, since 95 percent of 
respondents selected phone calls as their leading 
work related use of their mobile devices.

IMPROVED WORK LIFE-HOME LIFE BALANCE
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Tablet use for apps traditionally used on PCs

Just over one in three respondents are using 
their tablets to access Microsoft Office applica-
tions (Word, Excel, PowerPoint, etc.) and work 
applications / systems such as intranets, CRM, 
Billing, Support, ERP, etc.

9:45 AM 100%iPad

What percentage are using phone vs. tablet for
MS O�ce?

Of the people surveyed, just 21% are using their phone
to access MS O�ce as opposed to over 1/3 (34%)
of tablet users.

USAGE APPLICATIONS USED ON MOBILE DEVICES

As expected, the leading work related functions that those surveyed use their mobile phones and 
tablets for are email and phone calls. 

When looking at the work related functions that the respondents are using on their mobile 
phones and tablets, we noted some surprising results:

  “What percentage of people
are using phone versus tablet
for email?”

Survey Search
Ok.  Of the 555 people who took 
the survey, 94% of respondents 
preferred the phone for checking 
email as opposed to 66%of 
people preferring their tablet.

Phones preferred over tablets for some apps

A higher percentage of those surveyed are using their phones 
for email, web browsing and instant messaging & presence 
than they are their tablets. Because these applications were all 
traditionally accessed via PC, it would be expected that users 
would prefer to access them on tablets over phones.



9:45 AM 100%iPad

??

80%

74%

60%

45%

10% 2%26%

Personal phone calls
Personal texting

Personal email
Surf the web
Social media

Do not use
Other ??

Ninety percent of those surveyed confessed to using their mobile devic-
es for non-work related functions during work hours. The leading non-
work related functions that the respondents use their mobile devices for 
during work hours are personal phone calls (80 percent), personal text 
messaging (74 percent), and checking personal email (60 percent).
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84%81%69%55%34%

Personal social media posting34%

Personal phone calls84%
Personal text messaging81%
Checking personal email69%
Surf the web / read news / etc.55%

MANAGERS
AND 
DIRECTORS

Personal social media posting20%

Personal text messaging75%
Checking personal email60%
Surf the web / read news / etc.43%

Personal phone calls79%

79%75%60%43%20%

VPS AND
C-LEVEL
EXECUTIVES

When comparing executives’ responses to the responses of managers and directors, there was a 
notable increase in usage of devices for non-work related activities, with the largest difference 
being a 14 percentage point difference on the usage of devices for social media posting.

Between executives 
and mangers there is 
a 14 percentage point 
difference in the usage 

of devices for social 
media posting.
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Web-Conferencing

MS Office

Other apps they wish they had
include:

Find me/Follow Me
Video 
Calling

Web Browsing Other

Email

Google 
Docs

Instant Messaging & 
Presence

None
Accessing a work 
application/system 

9% 9%

4%5% 2%

11%4%

44%

13%

8%

35%35%
Weathe

Sport

Vide

Applications mobile users wish they could access on their devices
We asked those surveyed which applications they don’t have access to now that they feel would 
make them more productive if they could access them on their mobile devices. The leading re-
sponses were a work application / system (Intranet, CRM, Billing, Support, ERP) – selected by 
44 percent – and Microsoft Office applications (Word, Excel, PowerPoint, etc.) – selected by 
35 percent.

       • Accessing a work application / system (Intranet, CRM, Billing, Support, ERP)..............44%
       • None - I’m as productive as possible with what I can currently use...............................35%
       • MS Office (Word, Excel, PowerPoint, etc.).....................................................................35%
       • Web-Conferencing...........................................................................................................13%
       • Email................................................................................................................................11%
       • Video calling......................................................................................................................9%
       • Find Me/Follow Me...........................................................................................................9%
       • Instant Messaging & Presence...........................................................................................8%
       • Web browsing....................................................................................................................5%
       • Google Docs.......................................................................................................................4%
       • Other...................................................................................................................................2%
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3.  Perhaps the reason the IT professionals suspect their coworkers are using more non-IT- 
     approved cloud apps is because nearly half of them (47.5 percent) are doing it themselves.

2.  Whether some of those who denied it were fibbing, or IT has an untrusting view of the gen-        
     eral staff, IT suspects that the percentage is higher.  They believe that more than half of them  
     (52 percent) are using unapproved cloud applications.

Who me? 
1.  Of those using company-owned or secured devices, four in 10 (39 percent) admit to using          
     non-IT-approved cloud applications on those devices. 

Inbox

RE: Shhhhh.  I just downloaded new applications on my work tablet
October 22, 2014 at 3:23PM

On Oct 22, 2014, at 3:16 PM, Don from Marketing wrote:

   Hey Joe,

   Check out the apps I just downloaded onto my company-owned iPad.

   Did you know that 39% of employees have downloaded non-IT approved cloud 
   applications onto their laptop, PC, tablet or cell phone?  

   That means the remaining 61% of employees haven’t and are like you....afraid and 
   without cool apps!

Hey Donnie,

This is Bill from IT.  I have intercepted your email regarding non-approved apps. I 
actually suspected 52% of the employees WERE downloading non-approved apps.  
According to your numbers, I was wrong.

Go figure.  IT is actually a bigger offender with 49% of us downloading non-
approved software

2014

From:
To:

Bill in IT

Donnie from MarketingAll Inboxes

Work

Gmail

Favorites
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MOST
POPULAR

28%.

iPhone

iPhone penetration in this survey is 63 percent, 
while a June 2014 Forbes article states that the 
Apple smart phone market share is 41 percent. 
This leads us to the conclusion that iPhones are 
more prevalent among the white collar market 
segment. This conclusion is backed by market 
research from CivicScience.com that found that 
“iPhone people are professionals and business 
people; they “over-weight” +38% for 
professional/managerial and +31% for 
operations/sales.”
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Android devices were the 
second most popular mobile
phone with 28% of people
claiming to own one. 63%.

The Windows Phone comes in 
a variety of styles and colors 
and also finished a distant 
third in our survey of mobile 
phone ownership.

4%.

WHAT’S
YOUR 
MOBILE
DEVICE?

12:00 PM

RUNNER
UP

4%

Windows Phone

DISTANT
THRID

5%
of people surveyed 

owned a dierent 
mobile device

FREE
Great gift for
the 75 year old

go-getter in
your life.

FREE
This phone

has made calls
for the Clinton,

Bush and Obama
Administrations

FREE
Popular among
the world class
bingo players at

your local
retirement home

FREE
Voted 

“The Phone of the 
Future” in

1999.  Includes
stylus.

TURN BACK THE CLOCK COLLECTION
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Apple is also the clear leader 
amongst tablet users, with 54
percent of respondents. Nearly
a quarter of those surveyed 
do not have a tablet.

Got tablets?

54%.

APPLE 
WINS
AGAIN

iPad Air

iPad mini

Apple

11%.

Android devices come in all shapes and
sizes from a variety of manufacturers but 
just 11% of the people surveyed claim 
ownership of an Android powered tablet. That 
was still good enough to come in third place.

THIRD
PLACE

The Amazon Kindle
collection is popular
among avid book
readers but not
professionals and 
executives

The Amazon Kindle collection has yet to make a significant impact among tablet users. It is a great
tablet but just doesn’t offer the same features as Android. The Amazon Kindle collection has yet to make 
a significant impact among tablet users. It is a great tablet but just doesn’t offer the same features as 
Android. The Amazon Kindle collection has yet to make a significant impact among tablet users. It is a 
great tablet but just doesn’t offer the same features as Android.The Amazon Kindle collection has yet to 
make a significant impact among tablet users. It is a great tablet but just doesn’t offer the same features.

The Amazon Kindle collection has yet to make a significant impact among tablet users. It is a great
tablet but just doesn’t offer the same features as Android. The Amazon Kindle collection has yet to make 
a significant impact among tablet users. It is a great tablet but just doesn’t offer the same features as 
Android. The Amazon Kindle collection has yet to make a significant impact among tablet users. It is a 
great tablet but just doesn’t offer the same features as Android.The Amazon Kindle collection has yet to 
make a significant impact among tablet users. It is a great tablet but just doesn’t offer the same features
.
The Amazon Kindle collection has yet to make a significant impact among tablet users. It is a great
tablet but just doesn’t offer the same features as Android. The Amazon Kindle collection has yet to make 
a significant impact among tablet users. It is a great tablet but just doesn’t offer the same features as 
Android. The Amazon Kindle collection has yet to make a significant impact among tablet users. It is a 
great tablet.

Fourth Place

4

The Amazon Kindle collection has yet to
make a significant impact among tablet
users.  Amazon has seen a significant sales
increase the past year but it still has a long
way to go before it is able to compete with
Apple and Android.

3%.

NOT
QUITE 
THERE

2 of people

claImed 

ownership of 

a different

device

2%
OTHER

Surprisingly,
24% of people
claim to have
no tablet.24%

Just
Say

NO

Microsoft Surface 

8%
Just 8% of 
respondents claim to own the 
relatively new to market Microsoft 
Surface tablet. 
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28%

iPhone

iPhone penetration in this survey is 63 percent.
Based on broader market trends, this leads us to 
the conclusion that iPhones are more prevalent 
among managerial professionals. This conclusion
is backed by research from CivicScience.com 
that found that “iPhone people are professionals 
and business people; they ‘over-weight’ +38% 
for professional/managerial and +31% for
operations/sales.”
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Apple is also the clear leader 
amongst tablet users, with 54
percent of respondents. Nearly
a quarter of those surveyed 
do not have a tablet.

Got tablets?

54%.

APPLE 
WINS
AGAIN

iPad Air

iPad mini

Apple

11%.

Android devices come in all shapes and
sizes from a variety of manufacturers but 
just 11% of the people surveyed claim 
ownership of an Android powered tablet. That 
was still good enough to come in third place.

THIRD
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The Amazon Kindle
collection is popular
among avid book
readers but not
professionals and 
executives

The Amazon Kindle collection has yet to make a significant impact among tablet users. It is a great
tablet but just doesn’t offer the same features as Android. The Amazon Kindle collection has yet to make 
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.
The Amazon Kindle collection has yet to make a significant impact among tablet users. It is a great
tablet but just doesn’t offer the same features as Android. The Amazon Kindle collection has yet to make 
a significant impact among tablet users. It is a great tablet but just doesn’t offer the same features as 
Android. The Amazon Kindle collection has yet to make a significant impact among tablet users. It is a 
great tablet.

Fourth Place

4

The Amazon Kindle collection has yet to
make a significant impact among tablet
users.  Amazon has seen a significant sales
increase the past year but it still has a long
way to go before it is able to compete with
Apple and Android.
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28%

iPhone

iPhone penetration in this survey is 63 percent.
Based on broader market trends, this leads us to 
the conclusion that iPhones are more prevalent 
among managerial professionals. This conclusion
is backed by research from CivicScience.com 
that found that “iPhone people are professionals 
and business people; they ‘over-weight’ +38% 
for professional/managerial and +31% for
operations/sales.”
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CONCLUSION

Companies of all sizes are embracing Mobility, Work from Home and BYOD programs and the 
reasons are plentiful. 

  •   Mobility increases the staff’s efficiency and ability to complete their work.
  •   Employees are extending their work time by using their mobile devices to work      
                during their commutes.
  •   Mobility increases employee productivity and morale, which facilitates staff retention.

The only potential downside for businesses is that the vast majority of respondents admitted to 
using their mobile devices for non-work related functions during work hours. Although, several 
studies1 have shown that when employees take breaks to surf the web or check their Facebook it 
increases their productivity overall, so maybe that’s not such a bad thing.

It’s not only the companies that value the benefits of mobility and BYOD. Employees appreciate 
an improved work life-home life balance and the ability to work from anywhere at anytime.
In fact, they would generally prefer to have access to even more applications on their mobile 
devices. This is not surprising given that the average number of hours employees are working 
outside the office (hours worked at home / remotely combined with working during their com-
mutes) is three hours per day.

As more companies find ways to increase mobility and bring more applications to mobile devic-
es – such as utilizing Desktop-as-a-Service (DaaS), Virtual Desktop Infrastructure (VDI), and 
Unified Communications employees will become increasingly more efficient and productive.

A recent Enterprise Strategy Group (ESG) survey2 of enterprises and midmarket companies 
provided results that validate the findings detailed in this report. The ESG survey found that 62 
percent of enterprises and 40 percent of midmarket companies reported experiencing significant 
growth in employee use of alternative endpoint devices. It also found that end-user demand for 
these devices emerged as the leading cause for this shift, with 75 percent of enterprises and 62 
percent of midmarket companies citing it as a factor.

Gartner3 concurs, predicting that by 2017, half of employers will require employees to supply 
their own device for work purposes.

1. Such studies include those performed by the University of Melbourne and by the University of Singapore, both 
in 2011.
2. The VMware Mobile Secure Workplace: Untether the User and Maximize Productivity While Delivering Eco-
nomic Benefits to the Business, by Mark Bowker, Senior Analyst, Enterprise Strategy Group.
3. Bring Your Own Device: The Results and the Future by Gartner Analyst David A. Willis. 
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